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why these guidelines?

Communication is key to the success of your Cluster Fund
project. When done regularly, convincingly, and attractively,
strong communication can help us showcase the power of
international cultural relations and the value of our incredible
network of clusters and projects.

In this document, we cover the requirements you need to
follow as organisers of a Cluster Fund project.

EUNIC Hong Kong, EU Street Art meets Hong Kong. Photo: Kyra Campbell.


https://eunic.eu/projects/hong-kong-23

what’s in these guidelines?

communications requirements:
keep us updated
include the EUNIC logo
add a text about EUNIC

send us photos

share comms materials

complete final reporting

how we tell your story

how to get in touch

\

EUNIC Serbia, Belgrade Urban Oases. Photo: Aleksandar Gazibara.



https://eunic.eu/projects/serbia-cluster-fund-2023

what are the
communications
requirements?




back to index

keep us updated

\I | , Share your project timeline in advance and give us regular
updates so we know when to check in with you and look out
for project developments.

Keep us informed about related activities like open calls,
conferences, workshops or residencies.

Early updates help us plan our communications in advance
and thus support you better!

EUNIC Romania, Flowing Streams. Photo: The Experimental Station.



https://eunic.eu/projects/romania-cluster-fund-2023
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include the EUNIC logo

Make sure the EUNIC logo, and all partner logos, are

displayed:
HAYYH
In communication activities e.g. conferences, seminars etc. PASKAXH
. ) : ) : 3ACHEMMU
On information materials, e.g. printed materials, leaflets, wnanT e
posters, agendas etc.

On digital assets, e.g. presentations and social media, etc.

Use high-resolution logos - feel free to choose the EUNIC
logo that best suits your project’s visual identity and colour

scheme.
EUNIC logos and brand guidelines can be found here.
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EUNIC Bulgaria, See it, Say it, Film it! poster.



https://drive.google.com/drive/u/0/folders/1Qwhj8P93kQkVG3be4p2d7gCPA8VQ3HSQ
https://eunic.eu/projects/bulgaria-cluster-fund-2023
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add a text about EUNIC

Include a paragraph about EUNIC on your website and on
print materials. Here is an example text you can use:

creativesforclimateaction.org
“‘[Title] is a project by EUNIC [cluster location] and [other key

partner(s)]. EUNIC — European Union National Institutes for Culture Creatives for Climate Action - Thailand
— is Europe’s network of national cultural institutes and is a project by the EUNIC Cluster
organisations, with 39 members from all EU Member States and Thailand that is supported by Alliance
associate countries. [Add a sentence on your cluster’s vision here ﬁ]r;f][g?lsgéggtelssh ICOsl‘s'?Ct”’ goethe—
: : itut, - Instituto da
and — opt/on{:llly - a list of _the rlvembers of your cluster and the Cooperacao e da Lingua, the
partners of this particular project.] Embassies of Austria, Italy,
Luxembourg and Spain as well as the
EUNIC Cluster Fund. EUNIC -
European Union National Institutes for
Culture —is Europe’s network of
If you need to present EUNIC, we have prepared a deck to national cultural institutes and
i ; icati organizations, with 39 members from
help you give an overview of our organisation and network Al EU Member States. The event is co-
here. organized with Creative Migration

(International Arts Organization) in
collaboration with the Creative
Economy Agency (Public
Organization).

EUNIC Thailand, Creatives for Climate Action - Thailand, website.



https://drive.google.com/drive/folders/1fxfVWGz1wpOP3beZbi2B00TiFtuvSz8x?usp=drive_link
https://creativesforclimateaction.org/
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send us photos

EUNIC New Delhi, sa Ladakh - edition two. Photo: Black Sheep Media House.

We love to see high-quality photos of your projects.
Send us your best shots via Google Drive or WeTransfer.

We don’t need all your photos, just enough to showcase the
main aspects of your project.

Make sure the photos have captions or a brief description of
the activities and people they depict.

Don’t forget the photo credits!

Include the photographer’s name in the final report or in the
photo file name directly.


https://eunic.eu/projects/new-delhi-2024
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share comms materials

Make sure to send us any other relevant communications materials.
If you produce artwork or publications, send us photos and add any
web links in your final report.

Videos should be high-quality, well-edited, and easily downloadable.
If your video is on YouTube, we can embed the video on our
website and add it to our Cluster Fund YouTube playlist.
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EUNIC Mongolia, Nomad Spirit, documentary trailer. EUNIC Romania, Flowing Streams, print publication.
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EUNIC Algeria, A Journey from
Waste to Art, short-form video.


https://eunic.eu/projects/romania-cluster-fund-2023
https://eunic.eu/projects/mongolia-cluster-fund-2023
https://eunic.eu/projects/algeria-cluster-fund-2023
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complete final reporting

At the end of your project, you will need to send the final
report, budget and communications assets to
clusters@eunicglobal.eu. Only once these are submitted and
approved will you receive the final 20% of the awarded
funding.

The templates for the final report and the budget form are
available online here.

You must also submit a short project article which we publish
on our website. The article should outline the main activities
and outcomes of your project.

useful tips for writing project articles:

Highlight partnerships, impact and sustainability.
Aim for 500-1000 words.

Write in English or provide a translated version.
Use the third person — avoid using ‘I’ or ‘we’, ‘our’.
Add quotes from both participants and organisers.

CLUSTER FUND|
Reporting form
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HEUNIC

ANKARA, TURKIYE

EUNIC Ankara, Turkiye, European Heritage Days,
project article.


mailto:clusters@eunicglobal.eu
mailto:clusters@eunicglobal.eu
mailto:clusters@eunicglobal.eu
https://drive.google.com/drive/folders/12nTwJbqk5PG-sTHveQLUJmgtLwjdjdu6
https://eunic.eu/projects/ankara-cluster-fund-2023

how do we tell
your story?
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telling your story

on our website

Once we receive the final report and website article, all
Cluster Fund projects are added to our website here.

These project articles are based on the text you send us, as
well as your photos and videos. We will send it to you once
published for you to have a look at!

on our social media

We use the EUNIC social media channels to give extra
visibility to the Cluster Fund projects on a regular basis.

in our newsletter

The EUNIC newsletter features the latest news and projects
from across our worldwide network. Each month, we dedicate
a newsletter item to cluster projects.

The newsletter reaches a wide audience, both within the
network and outside, including EU policymakers, partner
organisations and actors from the global cultural field.

You can subscribe and read previous editions here.

HEUNIC

Q f i >

+ Filter by keyword

Cluster Fund projects

The Cluster Fund is EUNIC's primary instrument to financially support collaborative activities
worldwide. Since 2012, 203 projects have been supported with a total budget of over 1.3 million

euros.

0 eunicglobal We believe in the transformative power of
international cultural relations to foster trust and create lasting
social impact.

Every day, we see how cultural collaboration projects bring
together local partners and cultural actors to address societal
issues on a local and international level - from tackling the
climate crisis to countering disinformation.

Here are just a few inspiring examples of how cultural relations
projects are delivering social impact across our network.

Explore more projects like these on our website!

oQv R

@D Liked by eunicromania and 29 others
24 January

EUNIC Cluster Fund projects webpage and on EUNIC Global’s instagram.


https://eunic.eu/projects
https://eunic.eu/newsletter
https://eunic.eu/projects
https://www.instagram.com/eunicglobal/?hl=en
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telling your story

at our meetings and events

We regularly present your stories and projects — preferably
together with you — at important events, such as our General
Assemblies or Regional Cluster Seminars. It may also be
during online meetings or webinars.

on special occasions

On occasions, such as the International Day of Diversity and
Intercultural Dialogue or other worldwide or European
thematic days, we often team up with the European
Commission or other EU institutions for joint campaigns
around certain topics. These international days offer great
opportunities to provide additional visibility for EUNIC projects
in wider contexts.

in our advocacy

EUNIC often brings the practitioners’ perspective from Cluster
Fund projects to cultural policy conversations at the EU and
global levels on the value of culture in international relations.

National
Institute
of Archite/
and Urbanf’

EUNIC Regional Cluster Seminar, Warsaw 2024, panel discussion.


https://eunic.eu/news/eunic-regional-cluster-seminar-warsaw

any questions?
get in touch!

EUNIC Cluster Team
clusters@eunicglobal.eu

EUNIC Communications Team ¢ E U N I C

communications@eunicglobal.eu ; / EU National Institutes
I for Culture



mailto:clusters@eunicglobal.eu
mailto:communications@eunicglobal.eu
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